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Introduction 

Marriage migration is a form of rapidly rising migration in various parts of the world, 

one of which is Asia (Lu, 2010). The migration is driven by mixed marriages carried out by 

individuals from different geographical regions, within one country or between countries. Fan 

& Li (2002) refer to marriage migration as a mobility to join their partner in another region, 

usually at or soon after marriage. This phenomenon has rarely been studied compared to other 

forms of international migration, such as work, education, and asylum-seeking (Heikkilä & 

Rauhut, 2015). 

Marriage migration is highly gender-specific since most migrants are women. A woman 

typically moves to her husband's residence and transfers her household registration (Davin, 

1999). This pattern is also highlighted in the study by Chinsung and Nicola (2016), which 

showed statistical data on marriage migrants in Southeast and East Asian countries. Studies 

about women as marriage migrants also reported a tendency of hypergamy or marrying 

someone from a higher socioeconomic group (Faier, 2007; Weiss et al., 2013; Meszaros, 2017). 

Related to transnational marriage, "global hypergamy" is a term that refers to the existing 

pattern of international marriage mobility, which is dominated by women from less developed 

nations to more developed nations (Constable, 2005, p. 10). The practice of partner selection as 

women "marrying up" and men "marrying down" is prevalent in several studies of mixed 

marriages (Freeman, 2005). Women tend to choose men with a higher educational background 
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and socio-economic status than themselves. Consequently, men from more prosperous 

countries tend to attract women from countries with lower economic levels. 

Turkish-Indonesian transnational marriages have increased in recent years. The 

Embassy of the Republic of Indonesia in Ankara recorded 450 marriages between Indonesian 

women and Turkish men from 2020 to 2022 (Pratiwi & Yanuar, 2022). In 2022, 82.65% of the 

registered Turkish-Indonesian transnational marriages were dominated by Indonesian brides 

and Turkish grooms. Despite the numbers, only one study conducted by Pratiwi and Yanuar in 

2022 has examined intermarriages between Turkey and Indonesia. The study provides discourse 

analysis and descriptive statistics from a survey organized by the Embassy of the Republic of 

Indonesia in Ankara in 2021. The survey, which involved 79 Indonesian brides, showed that 

most partners (63.29%) get to know each other online before meeting face-to-face for marriage. 

Out of the numbers, the majority of couples met via Facebook (38.30%), Instagram (23.40%), 

and Muslima.com (10.64%), followed by others. As one of the most popular Social Networking 

Sites (SNS), the survey showed that Facebook is a vital communication medium for Indonesian-

Turkish transnational marriage seekers. 

At least seven Facebook groups currently serve as communication bridges for Turkish 

and Indonesians, with more than nine thousand members. Indonesia Turki Mencari Jodoh 

(Indonesia Turkey Looking for Mate) is one of the most popular Facebook groups with over 22 

thousand members. Several groups mentioned "fraternity" or "friendship" in the titles. 

Regardless, groups with the title “marriage” or “mate” tend to have more members. These 

Facebook groups provide virtual spaces for individuals to meet and communicate with potential 

partners, mainly from Indonesia and Turkey. 

The Indonesia Turki Mencari Jodoh (ITMJ hereafter) Facebook group was established 

on January 16, 2023, with more than 22 thousand members and over 2,790 posts. This group is 

private; only Facebook users approved by the admin can become members and then see the list 
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of members and posts in the group. The admin has set three rules: being kind and polite, no hate 

speech or bullying, and no hate speech or bullying. If a member is deemed to have violated 

these rules, the admin has the right to remove the account from the group. 

This paper aims to investigate the Turkish-Indonesian transnational marriage 

phenomenon from the perspective of marriage seekers by incorporating two qualitative studies. 

Study 1 focuses on exploring pre-marital expectations of marriage seekers. The main research 

questions are: "What are the pre-marital expectations of Turkish-Indonesian transnational 

marriage seekers?" and "How do they develop them?". Study 2 explores the self-presentation 

strategies of marriage seekers in the ITMJ Facebook group. The main research question is: 

"How do marriage seekers present themselves through individual posts in Facebook groups?" 

Examining pre-marital expectations and self-presentation strategies is addressed to enhance 

understanding of the public perceived appeal of Turkish-Indonesian transnational marriage. 

Furthermore, a comprehensive understanding of transnational marriage is essential to support 

preparedness and recommend suitable interventions to improve marital satisfaction and the 

quality of life in intermarriage families. 

Literature Review 

Marriage by individuals from different groups (ethnicity, religion, society, and 

nationality) is commonly addressed as cross-cultural marriage, intercultural marriage, mixed 

marriage, intergroup marriage, or exogamy in various academic disciplines. Literature related 

to mixed marriages between individuals from Indonesia and Turkey previously operated the 

term cross-cultural marriage by including the ethnic group of the female partner from Indonesia 

(see Pratiwi & Yanuar, 2022). Considering that this study focuses only on nationality differences, 

the term transnational marriage is employed to identify the phenomenon of Turkish-Indonesian 

mixed marriages. 
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Pre-Marital Expectations 

Generally, individuals who are getting married possess an idea about marriage from 

social learning throughout their lives. This idea represents the sociocultural background that 

individuals are aware of, and then they turn it into a direction for marriage (Juvva & Bhatti, 

2006). Studies on individuals’ idea of marriage have been widely performed under marital 

expectations. Sabatelli (1984) defines marital expectations as a person's unique impression or 

opinion about what is acceptable in a marital relationship. Marital expectations commonly refer 

to a person's beliefs about how a marriage should be. 

Various literatures indicate that marital expectations are a significant factor in 

determining marriage quality. Unrealistic expectations in marriage can cause marital distress 

(Ellis & Harper, 1975; Baucom & Epstein, 1990). Studies by Rios (2010), Johnson (2015), and 

Fawad et al. (2022) show that marital expectations are an essential variable that correlates with 

marital satisfaction. Notably, the social exchange framework implies that marital expectations 

influence the evaluation of marital relationships, which impacts marital satisfaction (Sabatelli 

& Pearce, 1986). Furthermore, marital satisfaction positively correlates with an individual's 

quality of life (Gharibi et al., 2015; Kayabaşi & Sözbir, 2022). 

Although most literature operates a general concept in identifying marital expectations, 

several studies focus on two types of marital expectations: pre-marital and post-marital. Deressu 

& Girma (2019) define pre-marital expectations as what a person expects from married life 

before experiencing it. They also propose a theoretical framework for the pre-marital 

expectation variable, which consists of three components: the intention to marry (high or low), 

general attitudes regarding marriage (positive or negative), and aspects of marriage (trust, 

respect, communication, romance, emotional support, physical intimacy, and financial stability). 

Meanwhile, Fawad et al. (2022) define post-marital expectations as individuals' wishes for the 

marital relationship that develop after intensively interacting and living with their spouse. 
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Despite sharing common dimensions with pre-marital expectations, they suggest that the 

intention to marry in post-marital expectations refers to whether someone suggests marriage to 

others. The study also reports that the major finding related to post-marital expectations is 

wishing their partner would remain as they were before the marriage, which many expressed as 

unfulfilled. Consequently, they conclude that post-marital expectations are influenced by an 

individual perceived attainment of pre-marital expectations and the dynamics in marital reality. 

There is limited literature regarding distinguishing between pre-marital and post-marital 

expectations. The study of Fawad et al. (2022) shows different findings regarding pre-marital 

and post-marital expectations in same individuals. Before marriage, individuals tend to have 

expectations about the fantasy of a marital relationship, such as having a good partner, a lively 

married life, and always being a "lovey-dovey." However, a reality check occurs after marriage, 

encouraging individuals to focus on unfulfilled expectations about their spouses, such as 

effective communication, shared household responsibilities, and financial stability. Thus, 

efforts to draw a correlation between marital expectations and other variables shall consider 

these two separately. Regardless, the theoretical framework for pre-marital and post-marital 

expectations developed by Fawad et al. has not been properly defined, resulting in a poor 

definition and primarily only focusing on values (high-low and positive-negative). 

Self-Presentation 

Considering the geographical distance between Turkey and Indonesia, the romantic 

relationships leading to transnational marriage require various processes. "Romantic 

relationships do not emerge from a social vacuum" (Parks et al., 1983, p. 116). Supporting the 

notion, Ahuvia and Adelman (1992) developed the Searching-Matching-Interacting (SMI) 

framework to explain the relationship development in marriage market. The framework 

integrates social context and interpersonal effects in understanding relationship formation by 

encompassing three sequentially ordered processes (searching, matching, and interacting) in 
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social networks. According to this framework, Marriage Market Intermediary (MMI) is a social 

network that functions as a medium for meeting potential partners. MMIs can be mutual 

acquittances or parties that help at least one of the functions, whether searching, matching, or 

interacting. In contrast to the past, when it was dominated by formal MMIs such as 

matchmaking agencies, social media is developing rapidly as an informal MMI in relationship 

formation where users actively present themselves to attract potential partners (Whitty & 

Buchanan, 2009). 

Through social media, individuals perform self-presentation to attract potential partners. 

Self-presentation is an effort to regulate how others perceive an individual, also known as 

impression management or self-disclosure (Leary, 2001; Kim & Dindia, 2011). Impression 

management is an important strategy in initiating a relationship where the recipient of the 

message will use the available information to determine whether to invest in the relationship 

(Derlega et al., 1987, as cited in Ellison, Heino & Gibbs, 2006). Generally, self-presentation is 

carried out on Facebook in various ways, such as posting statuses, pictures, or stories (Nadkarni 

& Hofmann, 2012). The Facebook group serves as an instrument to form a desired impression 

on most individuals for transnational marriage seekers through posting features. 

Kim & Dindia (2011) suggested that self-presentation can be assessed by following 

dimensions in studies related to self-disclosure, including valence (positive, negative or neutral), 

intimacy (high or low), intention (consciousness), authenticity (accuracy), and amount 

(frequency and duration). In the early stages of relationship development, individuals tend to 

show their positive qualities to represent themselves as someone attractive (Blau, 1964, as cited 

in Kim & Dindia, 2011). Tian et al. (2022) found that honest self-presentation is positively 

correlated with positive feedback. Moreover, high amount, high intimacy, positive valence, and 

authentic self-presentation are positively associated with perceived supportive feedback from 

audiences (Yang & Brown, 2015). 
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Method 

Data collection for Study 1 was carried out following a phenomenological approach 

using interviews and analyzed with thematic analysis. According to Labra et al. (2020), the 

thematic analysis identifies and organizes relevant themes and subthemes in data sets consisting 

of all material resulting from data collection. In-depth semi-structured interviews were used to 

probe for comprehensive information following the interviewees’ perceptions and experiences 

(see Appendix). The interview structure followed Seidman’s (2006) three focuses on 

phenomenological interview: a focused life history that provides context, reconstructing the 

experience with its relationships and structures, and reflecting on the meaning of one’s 

experience.  

Participant recruitment was conducted through Facebook. The platform was chosen 

because Facebook is the most prevalent social media among current Turkish-Indonesian 

transnational marriage partners (Pratiwi & Yanuar, 2022). The researcher joined as a member 

of two Facebook groups: Türkiye Endonezya TR ID1 and Indonesia Turki Mencari Jodoh2, then 

uploaded an announcement consisting of a brief explanation of the research, a call for 

participants, and incentives in the form of money for participation. After contacting potential 

subjects via Facebook Messenger, four Indonesian women and one Turkish man were willing 

to proceed to the data collection stage.3 

The interview process was performed via WhatsApp voice calls by considering each 

participant’s characteristics—a female interviewer for Indonesian subjects and a male 

 
1 The Facebook group’s title is officially written Türkiye      endonezya               

(TETI hereafter). 
2 Despite the initial function, the group has many members from countries other than 

Turkey and Indonesia. 
3 Initially, the author was looking for male and female participants in one group, the 

ITMJ but there was no response from a Turkish man. Hence, after three days, the author sent 

the same announcement only in Turkish to the TETI. This group was chosen on the basis of 

convenience. 
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interviewer for the Turkish subject— and was thoroughly conducted in their native languages. 

Interviews were held within a time range from 20 to 70 minutes per participant. Four Indonesian 

female subjects agreed to audio recordings of interviews. On the other hand, Turkish male 

subjects disapproved of recording; hence, data was stored through note-taking and translated to 

English by two Turkish speakers. The results of the interviews were then compiled and analyzed.  

Data collection for Study 2 was based on the analysis of 20 random posts in the ITMJ 

Facebook group from January 1 to 8, 2024, which were then analyzed using Multimodal 

Discourse Analysis (MMDA). MMDA is a part of discourse analysis, which uses a combination 

of various verbal (linguistic) and visual resources to examine semantic implications. The author 

took twenty posts by ten Turkish male accounts and ten Indonesian female accounts. The posts 

were captured, compiled, coded under IND1 to IND10 and TR1 to TR10 identification, and 

then analyzed using MMDA.  

Findings 

Study 1 investigates pre-marital expectations of marriage seekers. There were five 

subjects consisting of one Turkish man and four Indonesian women with an age range from 31 

to 47 years (Table 1).  All subjects are members of the ITMJ Facebook group.4  

  

 
4 The Turkish subject, encountered in the TETI Facebook group, is also a member of 

the ITMJ. To simplify, his membership in the ITMJ Facebook group is highlighted in the 

analysis section. 
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Table 1 

General Background Information of Subjects 

Subject 

(Gender/Nationality) 

Age Marital Status No of Children from 

Previous Marriage 

Current Relationship 

Status 

MH (M/TR) 31 Single 0 Single 

IN (F/IND) 41 Divorced 2 Dating a Turkish man 

ME (F/IND) 34 Divorced 3 Single 

ST (F/IND) 40 Divorced 3 Single 

MD (F/IND) 47 Divorced 2 Single 

  

The subjects’ intention to have a transnational marriage is portrayed in their description 

of the appeals. The interview results showed that subjects considered not only individual 

characteristics but also the country of residence of a potential partner as part of their 

attractiveness. All Indonesian women identified Turkish men as similar to “Western,” but 

Muslims with a physical appearance considered attractive, independent, and proactive in 

household work. Meanwhile, the Turkish subject saw Indonesian women as superior in the 

positive characteristics he expected for a partner, especially compared to Turkish women. The 

mentioned positive characteristics are warmth, respect, and loyalty. The Turkish male subject 

stated that he was interested in life in Indonesia. The female subjects also wanted to live in 

Turkey or go abroad. These reasons established the basis for the subjects’ intention to marry a 

Turkish man or an Indonesian woman. 

The general view towards Turkish men and the Turkish state is developed from the 

female subjects’ acquaintances and social media. ST, an Indonesian woman living with her three 

children and working as a cook in a food court, is initially interested in Turkey since her cousin 

who lived in Turkey sent her videos about Turkey and talked highly about her Turkish husband. 
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ST’s belief in the positive qualities of Turkish men is also encouraged by her experience in 

communicating with them through social media. She stated in Indonesian: 

“It looks like they are more compassionate. They respect me…. I really want to 

marry a foreign man. Honestly, I think they are good-looking, attentive, don’t 

care about women’s status [marital status or physical appearance. You know, 

people here [in Indonesia care about physical appearance [of their partner. My 

cousin who married a Turkish man has similar physical appearance with me. 

But her husband loves her so much” (author’s translation, WhatsApp call 

interview, December 15, 2023). 

 

As conveyed in her interview, ST fantasizes about a partner who loves her despite her “regular” 

physical appearance and marital status as she compares herself with her cousin. 

The second finding in Study 1 is the subjects’ attitudes towards marriage. Their attitudes 

towards marriage reflect their perceptions and desires through visions of household 

arrangements. Three Indonesian women believed that Turkish male spouses have a strong sense 

of financial responsibility for their families. Apart from that, they are also motivated to help 

with household chores without being asked to do so. In this case, the Turkish subject also 

conveyed that financial responsibility is the husband’s role in marriage. The women’s emphasis 

on economic issues reflects their disappointment in their previous partners. 

One of the remarkable similarities among Indonesian subjects is their divorce 

experiences. The experiences affected subjects’ attitudes towards marriage and the selection of 

potential partners. All female subjects, except ST, stated that they refuse to marry Indonesian 

men. ST, on the other hand, is open to remarrying an Indonesian man. The distinction might 

have occurred because of the reason behind their divorces. ST divorced because of frequent 

differences of opinion and in-laws’ active involvement in household conflicts. Meanwhile, ME, 

MD, and IN were divorced because of their husband’s infidelity. 

ME is a 34-year-old female session musician living with her three children. She left her 

Indonesian ex-husband because he was constantly cheating with another woman, drinking 

alcohol, and using drugs, which are highly prohibited in their religion. Her criteria for a partner 
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are being a conservative religious believer and not letting his female family members work or 

go out alone. She also expects her partner to be physically good-looking, tall, and have fair skin. 

MD is a 47-year-old single mother with two children, working as a law advocate in 

Jakarta. She married twice before and divorced because of her ex-husbands’ infidelity. She 

wants to marry a foreign man, especially of Turkish nationality. She considers Turkey as a 

progressive society which tolerates Muslims who do not necessarily follow Islamic rules, 

further differentiating it from the conservative Arabs.5 Her career has significantly influenced 

her views on marriage and divorce. Hence, she is no stranger to divorce. She sees marriage as 

an instrument to learn about different cultures rather than an emotional bond. 

IN, a 41-year-old Indonesian woman with two children described her ex-husband as a 

temperamental person who committed domestic violence and constantly cheated with other 

women. She is currently in a five-year relationship with a Turkish man living in Australia. 

Compared to her ex-husband, she views her current partner as responsible and prioritizes 

communication. Her partner said he was selling his house in Turkey and plans to go to Indonesia 

after it is sold, marry her, and bring her to Australia with her children from the previous marriage. 

After the divorce, she initially had no intention of remarrying. She accepted her current partner 

because he is also a divorcee, ten years older, with three children. They communicate every day, 

and her partner sends financial assistance every month (WhatsApp call interview, December 15, 

2024): 

“They [Turkish men are more understanding than Indonesians. Actually, they 

don’t want to restrict us. They explore our interest and capability, then support 

it. Before, I said I want to open laundry business. He said, ‘Okay.’ It is easier 

to get support. With Indonesians, before doing anything, they said this that, 

 
5 Rather than contrasting the "East" and "West" in terms of Muslim communities, MD 

perceives distinctions between "Western" Muslims and conservative Muslims. She considers 

"Western" Muslims, represented by the Turkish, to be liberal and progressive, while Arab 

Muslims are conservative Muslims who are intolerant and prejudiced. She also expressed her 

admiration for Chinese culture, which might suggest that the term "East" is not necessarily 

unlikeable for her. 
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there will be a lot of problems…. But he said, ‘How much do you need? I will 

send you the money.’ He sends me money every month. He sent money for my 

family” (author’s translation). 

 

The findings from the interview with the female subjects above are further integrated 

with the pre-marital expectations based on a Turkish male subject interview. MH, a 31-year-old 

Turkish man, has never married but once dated a Turkish woman. He considers that his previous 

partner prioritized her family over him despite his desire to be the most important person in her 

life. He had been actively seeking a long-term commitment through marriage with an 

Indonesian woman for the past five years. He expects a partner who prioritizes him as a husband 

above her family (parents and siblings), loyal, and respectful. His view about marriage 

compliments the female subjects regarding economic arrangement and loyalty. 

 The subjects' general attitude towards marriage is complex. They implied a longing 

sense of marital relationship and disappointment of the potential partners from the same nation. 

As they revealed that they had prior relationships in their respective countries, they perceived 

that the quality of their marriage depends on their partner's quality. Their previous relationship 

failures are associated with their partners' mistakes or shortcomings, and a good partner is the 

key to a good marriage. Hence, they hold positive attitudes towards Turkish-Indonesian 

transnational marriage, which they consider a promising alternative. 

Social Media as Marriage Market Intermediary 

 All subjects are members of the ITMJ Facebook group. So far, none of them have visited 

the country (Indonesia or Turkey). Therefore, they feel that social media helps them to find and 

communicate with potential partners in their targeted countries. The Facebook group enables 

them connect with people who have the same interests and are looking for a partner between 

Indonesian and Turkish. ME also joins partner-searching Facebook groups from other countries 

and communicates with men from those countries. 
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Most of the female subjects are actively looking for a partner only through online media. 

Based on their experience in looking for a partner online, they reported several challenges, 

including scams by using fake photos or claiming to be from Turkey, as well as people who 

were perverts. The finding reveals that the female subjects’ efforts to find partners online might 

lead them to be victims of sexual harassment. However, when female subjects refused to talk 

about sexual matters, Turkish men did not force them (halting the action). IN, for instance, 

reported that her Turkish male friend was understanding when she refused to talk about sexual 

matters. Hence, the female subjects consider them more considerate than most men from other 

countries they met online. 

Despite actively using online media to look for partners, the subjects are quite careful 

about the people they meet there. ME stated that she does not fully trust the people she meets 

online. ST and MD stated that if they meet nasty people, they block them. All female subjects 

expect to meet their potential partners directly before deciding on marriage. On the other hand, 

MH, the Turkish male subject who joined the ITMJ Facebook group for five months and 

communicated with approximately 28 to 35 Indonesians (men and women), stated that he had 

encountered no negative experiences. He met many Indonesian women asking for money, and 

most of the time, he did not engage with them. Even so, he sent money to two women as he 

deemed them deserving of financial aid. 

 Transnational marriage pre-marital expectations are also related to language challenges, 

as Turkey and Indonesia possess different languages. In the communication process, most 

subjects reported using English to communicate with their potential partners or friends from 

other countries. The Internet also makes it easier for them to use translation. ST reported a 

language barrier when communicating with one of the Turkish men on a video call: “With my 

friend, he asked me, ‘How are you? I don’t understand your language’ [he stated in Indonesian. 

I said, ‘I also don’t understand your language’ [she also stated in Indonesian]. And that’s funny, 
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we laughed. So, we dropped the video call and texted each other” (author’s translation, 

WhatsApp call interview, December 15, 2023). All subjects stated they were willing to learn 

their partner’s language if they decided to marry. 

Study 2 aims to explore the self-presentation strategies of the transnational marriage 

seekers. The Facebook post was analyzed following the three basic meta-functions of language, 

which were modified for a multimodal text analysis study of selfies on Instagram (Veum & 

Undrum, 2018). The analysis was carried out in three stages. First, the typical markers of 

pictures are assessed by identifying the number of people in the photo and the estimated age of 

the subject. Second, how a person is depicted based on the picture was assessed based on 

representational meaning (context and narrative) and interactional meaning (social distance, 

image act, and attitude). Then, in the third stage, linguistic resources were assessed by focusing 

on lexis, style, and speech act. 

All samples display only one person or individual selfie. Out of ten sample pictures from 

Turkish men, three accounts each uploaded two pictures: TR2 and TR6 belong to one person, 

as well as TR3 and TR10, followed by TR8 and TR9. In this study, age estimation based on 

pictures was done using artificial intelligence on the Visage Technologies website.6  Of the 

twenty photos, 17 could be identified, while the other three could not because of the distance 

or the face was partially covered. The age range for female seekers in the sample is from 30 to 

61 years (mean: 46), while for men, it is from 25 to 53 years (mean: 39 years). Hence, this 

finding indicates that members of Facebook groups are generally over 30 years old. 

 
6 Visage Technologies website provides gender, age, and emotion estimations based on 

an extensive database of different face analyses. Age is estimated based on landmarks such as 

the location of the pupils, eye corners, and lip edges, which change over age. The claimed 

accuracy is approximately five years, depending on various conditions, such as lighting and 

head pose. 
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Pictures can represent the presenters in various ways. The representative meaning can 

be examined from the background context, visual modality, and narrative. The analysis results 

of samples indicate that only 10% are decontextualized representations where the visual 

background is absent. Reducing background details is done by taking pictures in a neutral 

location or room. Meanwhile, 90% are contextualized representations that show the reality of 

the presenter’s existence by deliberately displaying the material cues around (Figure 1). The 

number consists of 70% with a background at home or workplace and 20% posing in public 

spaces such as tourist and sports locations. 

Figure 1 

Samples of contextualized pictures 

 

Sample A: TR8 

 

Sample B: TR9 

 

 Pictures with high modality generally have high color saturation, differentiation, and 

modulation, followed by depth perspective, illumination of light and shades, and brightness (Ly 

& Jung, 2015). Following the standard domain, almost all samples have high modality. One 

picture is black and white but meets the other modality markers; hence, it is categorized as a 

medium level modality. High modality signifies “the visual truth” or “realism” of the pictures 
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(Ly & Jung, 2015; Veum & Undrum, 2018). Furthermore, most samples are categorized as static 

since no depiction of performing an act exists. This conceptual representation of meaning (the 

opposite of narrative) suggests that the presenter is in a passive position, which does not indicate 

time or place. However, 10% of the sample is a narrative representation that depicts the 

presenter doing something (an ongoing act), such as riding a motorbike and exercising. The 

presenters in such pictures are male. 

 The interactional meaning of content in social media emerges from the close imaginary 

relationship between the viewer and the presenter in the picture (Veum & Undrum, 2018, p. 95). 

The study proposed that the interactional meaning can be examined based on social distance, 

image of act, and attitude. Social distance is how images create an impression of closeness 

between the presenter and the viewer, which represents normal personal distance in daily 

conversations where strangers tend to have a greater distance than close acquaintances (Jewit 

& Oyama, 2001). In close-up pictures, the presenter's face dominates the photo frame, creating 

the impression of an intimate symbolic relationship. The findings show that 75% of the samples 

are close-up shots where the distance between the presenter and the viewer appears close, 

symbolizing close personal distance. 

The image act is based on the gaze in the image; a direct gaze at the viewer creates 

imaginary contact, which functions as an invitation to communicate (Kress & Van Leeuwen, 

2006). This study found that 95% of the sample is demand pictures where the presenters gaze 

directly at the viewers, creating the impression of inviting a response to engage with the 

presenter. According to Veum & Undrum (2018), attitude is the impression the presenter 

attempts to construct regarding the imaginary contact with the viewers. They also suggest that 

point of view (high-level, low-level, and eye-level angle) is related to attitude, which signifies 

the power relationship between presenter and viewer. In this study, most of the sample’s (75%) 

point of view are eye-level angles, which show equality. Meanwhile, 15% of the images have a 
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high angle, indicating the viewer’s power, and the rest (10%) are low-angle, symbolizing the 

presenter’s power. 

 Linguistic analysis is carried out by examining lexis, style, and communicative act. The 

linguistic resources in this study are the pictures’ captions. Based on their distinctive words, the 

captions are recognized to be written in Indonesian (65%), followed by English (25%) and 

Turkish (10%). All Indonesian women posted in Indonesian, while two Turkish men wrote their 

captions in Indonesian. The rest of the Turkish men used English or Turkish. Lexical items are 

a selection of words used in the text. The most popular lexis following greetings is romance, 

including “milikmu” (yours), “menemukanmu” (finding you), “peluklah” (hug), “jodoh” (mate), 

and “love”. 

Style is a writing tone used to express meaning. It focuses on how something is 

conveyed rather than what is conveyed. The language style that is frequently used in the samples 

is casual, which is characterized by the use of colloquialisms and slang. The findings also show 

three primary tones that determine the theme of the post, which are informative, nostalgic and 

romantic. Informative tones provide information related to the subject or object to the viewer, 

nostalgic tones recall memories by interpreting the meaning of the experience, and romantic 

tones focus on expressions of affection, which are often accompanied by endearing terms and 

emojis (Taibanguai & Suraratdecha, 2022). 

The TR6’s caption uploaded on January 6, 2024, is an example of informative tones: “I 

am 30 years old; I live in Istanbul, I am looking for a good relationship, I am a Turkish citizen 

of Kurdish origin.” One of the romantic tones is expressed by IND1: “Assalamualaikum... 

[religious salutation Greetings to meet you all, be healthy & stay enthusiastic... At this age I 

don’t want to play around, let alone waste time on the wrong people. What is yours, it will find 

you (Ali bin Abi Talib)” (author’s translation, Facebook caption, January 5, 2024). IND6’s 

caption on January 5, 2024, is an example of nostalgic tones (in the original post): 
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“Jrena kenyataan hidup yang aku jalani 

Tak seindah saat ku dengar engkau bernyanyi 

Perluklah lelah jiwaku mama 

Yang terluka dipecundangi dunia.” 

 

The author translates the caption to English as follows: “Because of the reality of my life. It’s 

not as beautiful as when I hear you sing. My soul is tired, mama. The world loses to the 

wounded.” 

Informative tone, used by TR6, tends to be factual and emotion-free (Janssens & De 

Pelsmacker, 2005). Based on marketing communication studies, this tone is preferred by 

consumers during the awareness phase when they are seeking brand information (Colicev et al., 

2019). It is interpreted as the presenter's attempt to convey neutral information related to the 

identity of the partner seeker to spark further communication. Meanwhile, as displayed by IND1 

and IND6, nostalgic and romantic tones give the impression of authenticity through the 

expression of endearing, sentimental, and longing feelings (Kelley et al., 2022). These tones 

attract the attention of readers who are drawn to relevant emotional cues.  

The majority of captions are expressive speech acts, such as greeting, sorrow (sadness), 

volition (hope), and encouragement. Speech acts are actions conveyed through utterances and 

are determined by the individual’s ability to express the message (Nisa & Manaf, 2021). 

According to Searle (1976, as cited in Ronan, 2015), expressive speech art is a public 

presentation of the speaker’s psychological attitude towards a condition. Examples of 

expressive speech acts that appear in the samples (displayed in their original post either in 

English, Turkish, or Indonesian): (1) greeting— “good evening”, “nasilsiz” (how are you), and 

“assalamualaikum” (religious salutation), (2) sorrow: “dipecundangi” (defeated) and 

“diacuhkan” (ignored), (3) volition: “cinta adalah sebuah keinginan” (love is a desire), “looking 

for a good relationship”, and “can you fall in love”, (4) encouragement: “semangat” (fight on) 

and “huzuru bulabilirsiniz” (you can find peace). 
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Self-Presentation Strategies 

In the ITMJ Facebook group, the uploaded pictures and captions can be interpreted as a 

self-presentation tool. Analysis of visual resources shows that a large number of presenters 

encourage the dimension of intimacy or depth of information through background cues related 

to work and home. The presentation also boosts the dimension of authenticity or accuracy and 

tends to get high feedback through the number of likes and comments section. TR4, TR5, and 

TR10 are examples of contextualized representation with workplace and home backgrounds 

with a high number of likes and comments compared to other samples. Interestingly, TR8, 

which is a contextualized representation with an active narrative of exercising at a gym, 

received the fewest number of likes and comments. The low feedback might be related to a 

common belief in Indonesia that showing off body parts or gym activity is associated with 

casual romantic relationships. Hence, this self-presentation strategy did not draw high responses. 

The members' interest in establishing a serious long-term relationship is expressed in their 

captions. 

Among the samples, three Turkish men posted two pictures. Meanwhile, there was no 

Indonesian women who posted more than once. The frequency of providing information is not 

directly related to increasing the amount of feedback but is related to whether the information 

is categorized as positive by viewers. If categorized as positive, the number of posts can attract 

greater attention, such as posts TR3 and TR10, which come from the same account and get the 

highest number of likes and comments. 

Linguistic resources analysis shows that captions with informative, nostalgic, and 

romantic tones come with most sample pictures. Nostalgic and romantic tones in the captions 

mostly express authenticity. Captions that provide depth of information can increase the 
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attraction points of decontextualized resource photos, such as IND107. However, the majority 

of samples show that decontextualized pictures contain short captions with informative tones 

and communication acts in the form of greetings. Hence, presenters might have the same 

intention regarding disclosing information through selecting pictures and captions. 

Discussion 

Study 1 constructs several themes in pre-marital expectations among Turkish-

Indonesian transnational marriage seekers. The findings show that all subjects have positive 

expectations regarding the respective marriage. They fantasize about a partner with higher 

qualities, such as being more loyal, loving, responsible, and respectful than potential partners 

in their respective countries. This finding aligns with Fawad et al. (2022) on married couples in 

Pakistan, who found that pre-marital expectations are dominated by favorable matters that 

might happen in marriage. These expectations can produce confirmation bias, ignoring 

information that does not match one's beliefs, thereby influencing decision-making related to 

mate selection. 

Based on Kim & Yu (2021), married migrant women are required to adapt to married 

life as well as their new environment. Study 1 findings imply that the subjects consider the need 

for adaptation with their partners. Some female subjects intend to adjust communication 

strategies and conflict management to maintain good relationships with their spouses. However, 

there is a poor indication that subjects also consider the process of adaptation to a new 

environment beyond a new language. Efforts to improve resilience related to acculturation 

stress shall involve enlightenment concerning possible challenges due to environmental and 

cultural changes such as lifestyle and values in the targeted country. 

 
7Due to the owners' request, IND10 and other pictures (except TR8 and TR9) are not 

displayed in this paper. 
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Transnational marriage, apart from being an effort to improve the quality of life, can 

also be seen as an expression of individual disappointment with the general quality of 

prospective partners in their own country. A divorce is considered a mate-selection mistake. 

Hence, the subjects develop a negative stigma regarding men from their respective countries, 

which further encourages them to look for partners from other groups. Even though it is 

considered easier, Indonesian women who look for potential partners via social media have a 

high risk of becoming victims of online sexual abuse. This risk arises in private conversations 

between members, including online chat or live videos. Various studies have examined the 

impact of online sexual abuse on children and adolescents (Jonsson et al., 2019; Ali et al., 2021). 

However, studies regarding adult or elderly victims are still limited. 

Study 2 reveals that the value of accuracy or honesty is significant in the self-

presentation of Turkish-Indonesian transnational marriage seekers. Peng (2020) suggested that 

individuals who work on online self-presentation regarding dating profiles often face a great 

dilemma between attractiveness and accuracy—displaying attractive photos generally amplifies 

one's appeal to viewers, encouraging further communication and relationships. On the other 

hand, Ning and Crossman (2007) found that honesty is highly preferred in spousal relationships. 

Hence, individual expectations regarding marriage prospects direct their preferences to be 

involved with honest partners (Swann Jr et al., 1994). This argument could also explain the 

reason pictures that indicate higher honesty tend to have more responses in the form of likes 

and comments among samples. 

Conclusion 

This paper examines pre-marital expectations and self-presentation strategies in 

Turkish-Indonesian transnational marriage seekers. Study 1 focuses on pre-marital expectations 

through interview data collection, while Study 2 focuses on self-presentation strategies through 

content analysis in a Facebook group. The interview findings indicate that pre-marital 
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expectations consist of three main themes: intention to marry, general attitude towards marriage, 

and aspects of marriage. Meanwhile, content analysis shows that subjects tend to use casual 

language and provide contextualized pictures with high modality, which increases the sense of 

realism and accuracy or honesty in representing the presenter. 

In Turkish-Indonesian transnational marriages, the seekers’ intention to marry is 

influenced by considerations related to the characteristics of the prospective partner and their 

country’s appeal. Most subjects expressed negative views towards potential partners from their 

respective countries, which likely impacted the increasing positive views towards the 

characteristics of the opposite sex from the other’s country. Consequently, the general attitude 

of subjects regarding transnational marriage is positive. Subjects associated the quality of the 

relationship to the quality of their partner. Hence, they believe they can establish the desired 

marriage relationship by marrying a “highly qualified” partner. There are six aspects of 

marriage that seekers feel are important: fidelity, emotional support, spirituality, respect, trust, 

and financial. These aspects reflect matters they deemed unsatisfying in their previous 

relationships with partners from the same country. 

 Assessment of visual and linguistic resources from 20 sample pictures and captions 

uploaded to the ITMJ Facebook group focuses on representational, interactional, and 

compositional meaning. The findings related to representational meaning show that most 

samples use contextualized pictures, high modality, and are in a passive position. Meanwhile, 

interactional meaning shows that close-up demanding pictures with eye-level angles dominate 

the sample. Linguistic resources show that the most apparent categories of lexis are greetings 

and romance; casual style writing with informative, nostalgic, and romantic tones; and 

expressive speech acts. Thus, the visual and linguistic resources used for self-presentation 

include a casual style, treating viewers as equals, inviting them to respond with a direct gaze 
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and expressive speech acts. Through all these combined meanings, the dimension of honesty 

becomes an essential point that subjects try to convey through selecting pictures and captions. 

Limitations 

The main limitation of this paper is the number of subjects or samples involved. Study 

1 involved five subjects: one Turkish man and four Indonesian women. Data were analyzed 

using thematic analysis by combining findings from five subjects. However, the number of 

subjects does not meet the minimum recommendation for thematic analysis, namely from 6 to 

10 subjects for data collection through interviews (Braun & Clarke, 2013). Researchers initially 

planned to recruit eight subjects: four Turkish men and four Indonesian women. However, this 

number was not fulfilled due to Turkish men's low interest in research participation. 

Meanwhile, Study 2 used 20 samples of uploaded content in the ITMJ Facebook group. 

Limited studies include recommendations for sample size for discourse analysis. However, this 

number can be raised by adding the inclusion criteria period. Several MMDA studies use 25 

samples (Olowu & Akinkurolere, 2015) or 100 (Veum & Undrum, 2018). Hence, if the number 

of subjects and samples increases, the findings may differ from the current one. It is also 

recommended that further studies focus on exploring Turkish men's perspectives on the 

phenomenon of Turkish-Indonesian transnational marriages. 

Ethical Consideration 

This study involved human subjects and was reviewed and approved by the METU 

Human Research Ethics Committee; the ethical approval reference number was 0501-

ODTUİAEK-2023. Subjects were provided with research-related information and verbal and 

written informed consent before data collection. Moreover, only pictures with written consent 

from the owner are presented in this paper. Their personal data remains confidential. 
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Appendix 

Interview Semi-Structured Questions. 

1. Tell me about your current life (activity, education, living arrangement, etc.) 

2. Tell me about your past experience regarding intimate relationships. 

3. How do you come up with the idea of marriage with a Turkish man/Indonesian 

woman? 

4. Would it be different to marry a girl from Indonesia than a Turkish or any other 

country? / Would it be different to marry a man from Turkey than an Indonesian or any 

other country? 

5. Why do you choose online media to find your potential partner? 

6. What kind of qualities do you think are important in your potential partner? 

7. Tell me about your ideal arrangement of several things with your future partner. 

8. How does the language impact your relationship with your potential partner? 

9. How would you rate your experience communicating with Indonesian women/Turkish 

men so far? 

 

 

 

 


